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#REAREBUSINESSATTRAVERSO
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ÒQUESTALALEVASTRATEGICACHESTAALLABASE
DELSUCCESSODI &//$

&//$ÒLAlERADEGLIIMPRENDITORIPERGLI

IMPRENDITORI�UNINNOVATIVOCONCETTODIMANIFESTAZIONE

lERISTICAINCUILEAZIENDESONOCHIAMATEACOLLABORARENELLA

PIANIlCAZIONEDELL�EVENTOBIENNALE�

&//$ÒL�UNICAMANIFESTAZIONECHEPERMETTEDI

FAREBUSINESS���GIORNIL�ANNOANCHEGRAZIEALL�ESCLUSIVA

PIATTAFORMAPRESENTESULSITOCHEPERMETTERÌAGLIESPOSITORI

DIATTINGEREADINFORMAZIONIPRIVILEGIATEPERINCREMENTARE

LALOROATTIVITÌ�

4EATRONATURALEDIUNEVENTODIQUESTAPORTATANONPUÛCHE

ESSEREL�)TALIA�DOVEL�INDUSTRIAALIMENTARE�SECONDOSETTORE

MANIFATTURIEROALIVELLONAZIONALEDOPOILMETALMECCANICO
�

RAPPRESENTALASECONDAVOCEDEL0),EDINPARTICOLARE

-ILANO�CITTÌVOTATADASEMPREALBUSINESS�DOTATADI�

AEROPORTI�SEDEDELLA"ORSAEDI�5NIVERSITÌ�

-ILANOELASUA&IERASONOMOTORIDELL�ECONOMIAITALIANAELUOGHI

DOVECONmUISCONOTRADIZIONE�MODERNITÌEBUSINESS�)LKNOW

HOWMANAGERIALE�LAQUALITÌDEISERVIZI�L�ORGANIZZAZIONE�LE

STRUTTURED�AVANGUARDIA�LARETEDIUFlCICHE&IERA-ILANOHAIN

TUTTOILMONDOASSICURANOILSUCCESSODI &//$�
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#ON���MILIARDIDIEURODIFATTURATO�DICUI
��DIEXPORT�����AZIENDEEBEN���MILALAVORATORI

�&ONTE&EDERALIMENTARE���-AGGIO����	

�

#REATINGBUSINESSTHROUGH
INTERNATIONALIZATION

THISISTHESTRATEGICLEVERATTHEBASISOF &//$�SSUCCESS

&//$ISTHEBUSINESSFAIRFORBUSINESSPEOPLE�ANINNOVATIVETRADEFAIRCONCEPT

WHERECOMPANIESARECALLEDONTOCOOPERATEINPLANNINGTHEBIENNIALEVENT�

&//$ISTHEONLYSHOWTHATOFFERSTHECHANCETODOBUSINESS���DAYSA

YEAR�THANKSTOTHEEXCLUSIVEWEBPLATFORMTHATALLOWSEXHIBITORSTOACCESSPRIVILEGED

INFORMATIONTOINCREASETHEIRBUSINESS�

4HENATURALSTAGEFORANEVENTOFTHISSIZECOULDONLYBE)TALY�WHERETHEFOODINDUSTRY�

THESECONDNATIONALMANUFACTURINGSECTORAFTERTHEENGINEERINGINDUSTRY
�ISTHESECOND

LARGESTCONTRIBUTORTOTHE'$0�ANDPARTICULARLY-ILAN�ACITYWHICHHASALWAYSBEEN

DEVOTEDTOBUSINESS�WITHITS�AIRPORTS�THE3TOCK%XCHANGEAND�UNIVERSITIES�

-ILANANDITS&AIRARETHEENGINESOF)TALY�SECONOMYANDTHEPLACEWHERETRADITION�

MODERNITYANDBUSINESSCOMETOGETHER�-ANAGERIALKNOWHOW�QUALITYOFSERVICE�

ORGANIZATION�AVANTGARDESTRUCTURESAND&IERA-ILANO�SNETWORKOFOFlCESALLOVERTHE

WORDENSURETHESUCCESSOF &//$�


7ITHA���BILLIONEUROTURNOVER���OFWHICHFROMEXPORT�����COMPANIESAND���THOUSANDWORKERS
�3OURCE&EDERALIMENTARE���-AY����	



&//$NONÒUNAlERACOMELEALTRE

s¶UNAGRANDEEQUALIlCATARASSEGNA

PROFESSIONALEDELL�AGROALIMENTARE�UNA

VETRINAEFlCACEPERPRESENTAREESCOPRIRE

LEIDEEINNOVATIVEDELSETTORE�

s¶UNAMANIFESTAZIONEREALMENTE

INTERNAZIONALEACUIHANNOACCESSO

ESCLUSIVAMENTEGLIOPERATORIDELSETTORE�

s¶LAlERACHERIESCEADINTEGRARELE

NECESSITÌDELLEAZIENDECHERIVOLGONO

LALOROPRODUZIONEALMERCATOITALIANO

CONQUELLEDELLEAZIENDECHEGUARDANO

ALL�ESPORTAZIONECOMEADUNA

OPPORTUNITÌDISVILUPPO�

s¶L�EVENTOCAPACEDIFARINCONTRAREI

CANALIPRODUTTIVIDELL�INDUSTRIAALIMENTARE

CONLADISTRIBUZIONEITALIANAEDESTERAIN

TUTTELESUEFORME�DALNEGOZIODI

SPECIALITÌALLAPRIVATELABEL�

s¶L�APPUNTAMENTODAMETTEREINAGENDA

POICHÏPERMETTEDIRISPARMIARETEMPOE

DENAROOFFRENDOUNAGAMMADIPRODOTTI

INGRADODISODDISFARETUTTELEESIGENZE�

s¶ILLUOGOIDEALEINCUICONFRONTARELE

PROPRIEESPERIENZE�ANALIZZAREITRENDDI

MERCATO�COMPRENDEREL�EVOLUZIONEDEI

CONSUMIEDEICOMPORTAMENTID�ACQUISTO

ATTRAVERSOL�ORGANIZZAZIONEMIRATADI

WORKSHOP�SEMINARI�CONVEGNIEMEETING�

�

&//$
ISATRADEFAIRUNLIKE

ANYOTHER

s)TISABIG�HIGHLYQUALIlED

PROFESSIONALFOODBUSINESSEXHIBITION�

ANEFFECTIVESHOPWINDOWWHERETHE

SECTOR�SMOSTINNOVATIVEIDEASCANBE

FOUND�

s)TISATRULYINTERNATIONALSHOWAMONG

)TALIANFOODBUSINESSEXHIBITIONS�

OPENEDONLYFORTRADEOPERATORS�

s)TISTHETRADEFAIRTHATSUCCEEDSIN

COMBININGTHENEEDSOFCOMPANIES

WHODIRECTTHEIRPRODUCTSATTHE)TALIAN

MARKETWITHTHOSEOFCOMPANIESWHO

LOOKATEXPORTSASADEVELOPMENT

OPPORTUNITY�

s)TISANEVENTTHATBRINGSTOGETHERTHE

FOODINDUSTRY�SPRODUCTIONCHANNELS

WITH)TALIANANDFOREIGNDISTRIBUTIONINALL

ITSFORMS�FROMTHESPECIALISTSHOPTOTHE

PRIVATELABEL�

s)TISANOTTOBEMISSEDAPPOINTMENT

TODIARIZEASITMEANS

SAVINGSINTIMEAND

MONEY�OFFERINGA

RANGEOFPRODUCTS

ABLETOSATISFYALL

REQUIREMENTS�

s)TISANIDEAL

PLACETOCOMPARE

EXPERIENCES�

ANALYSEMARKETTRENDSANDUNDERSTAND

THEEVOLUTIONOFCONSUMPTIONANDBUYING

PATTERNSTHROUGHTHEORGANIZATIONOF

TARGETEDWORKSHOPS�SEMINARS�CONFERENCES

ANDMEETINGS�
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&//$"USINESS�
)NTERNAZIONALITÌ�
#OMUNICAZIONE

s,�INNOVAZIONE�%SSEREPROTAGONISTIA &//$

VUOLDIREPRENDEREPARTEALL�UNICAlERACHESIRINNOVA

CONTINUAMENTEPERMEGLIORISPONDEREALLEESIGENZEDEI

PARTECIPANTI�5NA&IERACOSTRUITAINSIEMEAGLIESPOSITORIE

AIVISITATORIATTRAVERSOUNCOSTANTEEPROlCUOSCAMBIODI

INFORMAZIONI�

s)LCARATTEREINTERNAZIONALE�,ARETEESTERADI&IERA

-ILANO���RAPPRESENTANZECHECOPRONO��PAESI�CONLA

SUACONOSCENZAAPPROFONDITADELMERCATOALIMENTAREIN

LOCO�MONITORIZZACOSTANTEMENTEL�AREADIPERTINENZAPER

INDIVIDUAREIDECISIONMAKERQUALIlCATICHESARANNOPRESENTI

A &//$�

�

&//$"USINESS�)NTERNATIONALITY�
#OMMUNICATION

s)NNOVATION�4AKINGPARTIN &//$MEANSTAKINGPARTINTHEONLYEXHIBITIONTHAT

CONSTANTLYRENEWSITSELFTOBETTERMEETTHENEEDSOFITSPARTICIPANTS�!&AIRDESIGNED

TOGETHERWITHEXHIBITORSANDVISITORSTHROUGHACONTINUALANDPROlTABLEEXCHANGEOFIDEAS�

s)TSINTERNATIONALCHARACTER�&IERA-ILANO�SFOREIGNNETWORK��REPRESENTATIVES

WITHATHOROUGHKNOWLEDGEOFTHELOCALFOODMARKETCOVERING��COUNTRIES

CONSTANTLYMONITORSPERTINENTAREASTOIDENTIFYTHEEXPERTDECISIONMAKERSWHOWILL

BEPRESENTAT &//$�

s!POLICYOFALLIANCES�/NGOINGEFFORTSTOPROMOTE &//$HAVELEDTOTHE

SIGNATUREOFAGREEMENTSOFCONSIDERABLEIMPORTANCE�SUCHASTHOSEWITH&ANCY&OOD

INTHE5NITED3TATES�WITHSOMEOFTHELEADING%UROPEANRETAILCHAINSAND�NOTLEAST�THE

AGREEMENTBETWEEN&IERA-ILANO3PAANDTHE(ANOVER&AIR�WHICHHASBEENPRESENTFOR

MANYYEARSINTHE"2)#COUNTRIES�"RAZIL�2USSIA�)NDIAAND#HINA	ANDTHEOPENINGOFTHE

NEWLOCALOFlCEIN!BU$HABI�



s,APOLITICADELLEALLEANZE�)LCOSTANTE

LAVORODIPROMOZIONEDI &//$

HAPORTATOALLACHIUSURADIACCORDIDI

SOSTANZIALEIMPORTANZACOMEQUELLOCON

IL&ANCY&OODNEGLI3TATI5NITI�CONALCUNE

DELLEPIáGRANDICATENEDIDISTRIBUZIONE

EUROPEEE�NONULTIMI�L�ACCORDODI&IERA

-ILANO3P!CONLAlERADI(ANNOVERGIÌ

DAANNIPRESENTENELL�AREADEI0AESI"2)#

�"RASILE�2USSIA�)NDIAE#INA	EL�APERTURA

DELNUOVOUFlCIOAD!BU$HABI�

s)VISITATORIGIUSTI� &//$Ò

APERTASOLOAGLIOPERATORIDELSETTORE

QUALIIMPORTATORI�BUYERINTERNAZIONALI�

MANAGER'$/EPICCOLAMEDIA

DISTRIBUZIONE�GROSSISTISPECIALIZZATI�A

TUTTOILSETTORE(/�2%�#!�INCLUSELE

SOCIETÌDICATERINGETRAVELCATERING�CHEF�

ENOGASTRONOMI�STAMPASPECIALIZZATA�

s,ACAMPAGNADICOMUNICAZIONE�

,�UFlCIOMARKETINGDI&IERA-ILANOHA

MESSOAPUNTOUNPIANOMARKETING

ECOMUNICAZIONESPECIFICOPERIL

SETTOREAGROALIMENTARECHEDARÌA

&//$UNAFORTEVISIBILITÌ

INTERNAZIONALE�,ACAMPAGNASARÌ

SUPPORTATADACONFERENZESTAMPA

EINCONTRINELLEAREEPRESCELTE�ALLO

SCOPODIGARANTIREAGLIESPOSITORIUN

DIRETTOCONTATTOCONINUOVIMERCATI

DANDOQUINDILOROLAPOSSIBILITÌDI

SVILUPPAREERAFFORZAREL�EXPORT�

s,ACONVENIENZA� &//$OFFRE

QUATTROGIORNIDICONTATTIMIRATIINSPAZI

PIACEVOLIACOSTIGIUSTI�

s,�IMPORTANZACOMMERCIALEDI

-ILANO�-ILANOÒILMOTOREDELL�ECONOMIA

ITALIANA�CITTÌCONOSCIUTAALL�ESTEROPERLE

SUETRE&�&OOD�&URNITUREAND&ASHION�

s,�ACCESSIBILITÌ�4REAEROPORTI

INTERNAZIONALIPERMETTONODISCEGLIERE

TRAVOLIINTERCONTINENTALI�INTERNAZIONALI�

NAZIONALIELOWCOST�,ALINEA

METROPOLITANACOLLEGADIRETTAMENTE

ILCENTROCITTÌALLA&IERA�IRACCORDI

AUTOSTRADALICONSENTONODIRAGGIUNGERE

COMODAMENTEIL#ENTRO&IERISTICO�

5NACCORDOTRA&IERA-ILANOE!4-

CONSENTIRÌAGLIESPOSITORIEAIVISITATORI�

CHESIPREREGISTRERANNOENTROIL��DI

-AGGIO�DIVIAGGIAREGRATUITAMENTE

DURANTEIGIORNIDIMANIFESTAZIONESUI

MEZZIPUBBLICICITTADINI�

�

s4HERIGHTVISITORS� &//$

OPENSONLYTOTRADEVISITORSSUCH

ASIMPORTERS�INTERNATIONALBUYERS�

LARGESCALE�MEDIUMANDSMALLRETAIL

TRADEMANAGERS�TRADEWHOLESALERS�

(/�2%�#!�SECTOR�CATERINGCOMPANIES

INCLUDED�CHEFS�GOURMETSAND

TRADEPRESS�

s4HECOMMUNICATIONCAMPAIGN�

4HE&IERA-ILANOMARKETINGOFlCEHAS

DRAWNUPASPECIlCMARKETINGAND

COMMUNICATIONPLANFORTHEFOOD

BUSINESSTHATWILLGIVE &//$

HIGHINTERNATIONALVISIBILITY�4HE

CAMPAIGNWILLBEBACKEDBYPRESS

CONFERENCESANDMEETINGSINSELECTED

AREASAIMEDATGUARANTEEINGEXHIBITORS

DIRECTCONTACTWITHNEWMARKETSAND

GIVINGTHEMTHEOPPORTUNITYTODEVELOP

ANDINCREASEEXPORTS�

s#ONVENIENCE� &//$

OFFERSFOURDAYSOFTARGETEDCONTACTSIN

ATTRACTIVESURROUNDINGSATTHERIGHTPRICE�

s-ILAN�SCOMMERCIALIMPORTANCE�

-ILANISTHEENGINEOF)TALY�SECONOMY�

ACITYWELLKNOWNABROADFORITSTHREE&S�

&OOD�&URNITUREAND&ASHION�

s!CCESSIBILITY�4HREEINTERNATIONAL

AIRPORTSGIVEACHOICEBETWEEN

INTERCONTINENTAL�INTERNATIONAL�DOMESTIC

ANDLOWCOSTmIGHTS�4HEUNDERGROUND

LINECONNECTSTHECITYCENTREDIRECTLYWITH

THE&AIR�ANDTHE%XHIBITION&AIRGROUNDIS

EASILYREACHEDFROMTHEMOTORWAYS�!N

AGREEMENTBETWEEN&IERA-ILANOAND

!4-�THE-ILANBUSCOMPANY	WILLALLOW

EXHIBITORSANDVISITORSWHOREGISTERBY

��-AYTOTRAVELFREEOFCHARGEONCITY

PUBLICTRANSPORTDURINGTHESHOWDAYS�

s!LBANIA
s!RGENTINA
s!USTRALIA
s!USTRIA
s"ELGIO
s"RASILE
s"ULGARIA
s#INA
s#OLOMBIA

s#OSTA2ICA
s2EPUBBLICA#ECA
s$ANIMARCA
s2EPUBBLICA$OMINICANA
s%CUADOR
s&RANCIA
s'ERMANIA
s(ONDURAS
s,ITUANIA

s-ACEDONIA
s-ALESIA
s/LANDA
s.ICARAGUA
s0ERá
s0OLONIA
s2OMANIA
s3AN-ARINO
s3COZIA

s3PAGNA
s3VIZZERA
s4HAILANDIA
s4URCHIA
s'RAN"RETAGNA
s6ENEZUELA

%SPOSITORIESTERI
PROVENIENTIDA��0AESI
&OREIGNEXHIBITORSFROM
��COUNTRIES

PROVENIENZAESPOSITORI
ORIGINOFEXHIBITORS
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$EINUMEROSIVISITATORI�IL���ERANOESTERIPROVENIENTIDA

��NAZIONICOSÖSUDDIVISI�

IL���DALL�5NIONE%UROPEA�IL���DALL�%UROPANON5%�

IL���DAL.ORD!MERICA�L���DALL�!SIAEILRESTANTE���

DAGLIALTRICONTINENTI�,�EDIZIONE����DI &//$

ÒSTATAVISITATADAIRAPPRESENTANTIDELLEPIáIMPORTANTI

CATENEDIDISTRIBUZIONECHEHANNOTROVATOA-ILANO�CITTÌ

ALL�AVANGUARDIAPERTUTTOCIÛCHEÒNOVITÌEBUSINESS�LAPIá

VASTAGAMMADIPRODOTTI�

)L���DEIVISITATORIDI &//$SONODECISION

MAKER�IL���CONSULENTIEIL���ALTRECATEGORIE�)L

���DEIVISITATORIPROVIENEDALTRADE�IL���DALLAGRANDE

DISTRIBUZIONEEIL���DALL�EX�IMPORT�IL���DALL�INDUSTRIA

ALIMENTARE�IL��DAISERVIZI�

!MONGTHELARGENUMBEROFVISITORS����WEREFROMABROAD�COMINGFROM��NATIONSAS

FOLLOWS�THE%UROPEAN5NION����	�THERESTOF%UROPE����	�.ORTH!MERICA����	�!SIA

���	ANDOTHERCONTINENTS����	�

4HE����EDITIONOF &//$�WASVISITEDBYREPRESENTATIVESOFTHEMOSTIMPORTANT

DISTRIBUTIONCHAINSWHOFOUNDIN-ILANANAVANTGARDECITYFOREVERYTHINGCONCERNINGNEW

ITEMSANDBUSINESSTHEGREATESTRANGEOFPRODUCTS�

)NDETAIL����OFVISITORSTO &//$WEREDECISIONMAKERS����WERECONSULTANTS

AND���OTHERCATEGORIES�"YSECTOROFBUSINESS����OFTHEVISITORSCAMEFROMTHE

TRADE����FROMLARGESCALEDISTRIBUTION����FROMIMPORT�EXPORT����FROMTHEFOOD

INDUSTRY���FROMSERVICES�
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s)MPORTATORIITALIANIDI
PRODOTTIESTERI

s)MPORTATORIESTERIDIPRODOTTI
ITALIANI

s"UYER'$�'$/

s"UYERDELLEPICCOLEEMEDIE
CATENEDIDISTRIBUZIONE

s2APPRESENTANTISETTORE
(/�2%�#!��BUYERDELLE
CATENEDICATERING�GESTORI
DIRISTORANTI�ALBERGHI�BAR�
MENSE�ENOTECHE

s"UYERDELTRAVELCATERING

s"UYERDEICENTRIDIACQUISTO

s"UYERDINEGOZIDISPECIALITÌ

s'ESTORIDIPIATTAFORMEDI
DISTRIBUZIONE

s'ROSSISTIEDISTRIBUTORI

s)NDUSTRIAALIMENTARE
0RODUTTORIDIMATERIEPRIME

s&ORNITORIDISERVIZI

s#HEF

s%NOGASTRONOMI

s/PINIONLEADER

s3TAMPASPECIALIZZATA
NAZIONALEEDESTERA

s)TALIANIMPORTERSOFFOREIGN
PRODUCTS

s&OREIGNIMPORTERSOF)TALIAN
PRODUCTS

s"UYERSFORLARGESCALERETAIL

s"UYERSFORSMALLAND
MEDIUMRETAILCHAINS

s(/�2%�#!�REPRESENTATIVES�
BUYERSFORCATERINGCHAINS�
RESTAURANT�HOTEL�BAR�
CANTEENANDWINESHOP
MANAGERS

s4RAVELCATERINGBUYERS

s3HOPPINGCENTREBUYERS

s3PECIALTYFOODSHOPBUYERS

s$ISTRIBUTIONPLATFORM
MANAGERS

s7HOLESALERSANDDISTRIBUTORS

s&OODINDUSTRY0RODUCERS
OFRAWMATERIALS

s3ERVICESUPPLIERS

s#HEFS

s'OURMETS

s/PINIONMAKERS

s.ATIONALANDFOREIGNTRADE
PRESS

4IPOLOGIAVISITATORI6ISITORSTIPOLOGY
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0ADIGLIONEINTERNAZIONALE�
-ULTIPRODOTTO�3URGELATI
)NTERNATIONALPAVILION�
-ULTIPRODUCTS�&ROZEN

-ULTIPRODOTTO
-ULTIPRODUCTS

#ARNEE3ALUMI�"EVANDE
-EATAND#HARCUTERIE�
"EVERAGES

,ATTIEROCASEARI�$OLCE
$AIRYPRODUCTS�
#ONFECTIONERY

sDATEDATES
����'IUGNO�����MERCOLEDÖSABATO	
����*UNE�����WEDNESDAYSATURDAY	

sSEDELOCATION
&IERA-ILANO�3TRADA3TATALEDEL3EMPIONE���������2HO�-ILANO	�)TALY

sINGRESSOENTRANCE
!PAGAMENTO�RISERVATOESCLUSIVAMENTEAGLIOPERATORI�
,�INGRESSONONÒCONSENTITO
AIMINORIDI��ANNI�4ESSERADIINGRESSOEPREREGISTRAZIONEONLINE�
4RADEONLY�%NTRANCECHARGES�0EOPLEUNDER��YEARSOFAGEARENOTADMITTED�
%NTRANCEBADGEANDPREREGISTRATIONONLINE�

sORGANIZZATOREORGANIZER
&IERA-ILANO)NTERNATIONAL3�P�!�
6IA6ARESINA��������-ILANO�)TALY
0H�������������������������������������
&AX�������������������������
EMAIL�INFO TUTTOFOOD�IT

TUTTELEINFORMAZIONISU
ALLTHEINFORMATIONON

WWW�TUTTOFOOD�IT

),-/.$/
&//$

4(%7/2,$
&//$

MERCEOLOGIEPRESENTI
A &//$
s!CETI
s!LIMENTIBIOLOGICI
s"EVANDE
s#AFFÒEINFUSI
s#ARNEESALUMI
s#ACAOEDERIVATI
s#ONSERVE
s$ELICATESSEN�SPECIALITÌ�TIPICI
s$IETETICI�INFANZIA�3ILVER
s$OLCIEACCESSORIPER
L�INDUSTRIADOLCIARIA
s&RESCHISSIMOESURGELATI
s'ASTRONOMIA
s)NGREDIENTIEDADDITIVI� 
MATERIE
PRIMEESEMILAVORATI
s)TTICI
s,ATTIEROCASEARI
s/LIOEGRASSI
s0ANE�SOSTITUTIVI�PASTICCERIA
DAFORNO
s0IATTIPRONTI
s0RODOTTIINNOVATIVI
s0ASTA
s2ISO�CEREALI�LEGUMI
s3ALSEECONDIMENTI
s3ALUTISTICI
s3ERVIZI
s3PEZIEEDAROMI
s5OVAEDERIVATI
s:UCCHERIEDOLCIlCANTI
s6INO�LIQUORIEDISTILLATI
s3TAMPA
s6ARIE

PRODUCTSECTORSAT
&//$

s6INEGARS
s$RINKS
s/RGANIC
s#OFFEEANDINFUSIONS
s-EATANDCOOKEDMEATS
s#OCOAANDDERIVATIVES
s0RESERVES
s$ELICATESSEN�SPECIALITIES�
TYPICALFOODS
s$IETETIC�"ABYFOODS�3ILVER
s#ONFECTIONERYANDACCESSORIES
FORTHECONFECTIONERYINDUSTRY
s&RESHANDFROZENFOODS
s'ASTRONOMY
s)NGREDIENTSANDADDITIVES�
RAWMATERIALSANDSEMIlNISHED
PRODUCTS
s&ISH
s$AIRYPRODUCE
s/ILSANDFATS
s"READ�BREADSUBSTITUTES�
BREADANDmOURCONFECTIONERY
s2EADYMEALS
s)NNOVATIVEPRODUCTS
s0ASTA
s2ICE�CEREALS�LEGUMES
s3AUCESANDCONDIMENTS
s(EALTHFOODS
s3ERVICES
s(ERBSANDSPICES
s%GGSANDDERIVATIVES
s3UGARANDSWEETENERS
s7INEANDSPIRITS
s0RESS
s6ARIOUS

��

&//$6IA6ARESINA��������-ILANO)TALY
0H�������������������������������������
&AX�������������������������
INFO TUTTOFOOD�IT

INCONTEMPORANEACON
SIMULTANEOUSLYWITH
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WWW�TUTTOFOOD�IT


